


MALLET

Mallet was established in 2015 and within 36 months 
Mallet Footwear is now retailing  in high-end stores 
across the United Kingdom and Europe as well as a 
hugely successful online platform.

Creative Director Tommy Mallet spotted a gap in the 
market for a unique style of trainer that was 
exceptional quality but remained affordable.

Both the brand and Tommy have huge social presence 
and following with Tommy having over 800k Instagram 
followers.

Currently stocked in Selfridges, Harrods, 
Bloomingdales, Level Shoes and Brown Thomas to 
name but a few.



GEYM

GEYM is a Parisian brand founded around a designers’ 
collective from France and Japan, in 2015.

GEYM gets its name from the mantra of America’s 19th

century: Go West Young Man. At that time, conquering 
the West was a source of ingenuity and fulfilment. By 
creating the Transcontinental Railroad, companies 
redoubled their efforts to link the West to the East.
Two centuries later, connecting men to each other is 
more relevant than ever.

Since its first collection in SS16, GEYM insists on the 
technicity of its clothes for urban use.  The fabrics are 
mainly sourced in Japan and Italy.  The collections are 
developed in Paris, and the confection is mostly 
European (UK, Italy, France and Portugal).

GEYM is a premium contemporary brand with a very 
good quality at a fair price.



EDDIE EDDIE BY BILLY TOMMY

Eddie Eddie by Billy Tommy, is designed by New 
York-based artist Sean Kinney.  

Kinney cleverly blends fun and thought 
provoking slogans into his collections and has 
previously collaborated with the likes of House 
of Holland, V Files and Reformation.

Eddie Eddie has shown previously during New 
York Fashion Week and has cultured a strong 
celebrity following.



PRIVE ALLIANCE

Privé Alliance is a Unisex streetwear label.  The brand is 
run by Co-Creative Directors, Danyl Geneciran and 
Baekhyun.

Danyl currently is also Editor in Chief for Lined 
Magazine and Contributing Fashion Editor for L’Officiel
Magazine.  Baekhyun, of South Korean-Chinese Boy 
Group EXO,  is also a model and actor and has amassed 
an amazing 13.7 million Instagram followers.

The brand is one of many that was influenced from the 
streetwear trend originating in the US and has largely 
been adopted by hip-hop and street sub-cultures.

The brand’s commodities are exclusively designed in 
New York City with additional teams in Seoul, Tokyo 
and Toronto.

In May 2018, South Korean singer and actor Baekhyun
of EXO was appointed Co-Creative Director. The first 
pieces from his collection launched in July 2018.



APREX

Aprex is an authentic sportswear brand which 
references the nostalgia of Swiss slopes past. With its 
graphic lead designs allowing a modern take on the 
apres ski wear of yesterday. 

Based in London but rooted in the nostalgia of ski 
slopes past, Aprex delivers authentic sportswear, that 
mixes bold graphic appeal of streetwear with the 
technical, functionality of sportswear.



NORDEN

Norden is about creating awareness and shifting mind-
sets.  They are a sustainable, vegan (PETA certified) 
brand that creates garments made from repurposed 
waste.

The first product line is outerwear made from recycled 
plastic, without any compromise on the quality or hand 
feel.

With the U Trust verification program the customer 
gets a comprehensive certification program designed 
to provide them with a higher level of transparency.

With the FiberPrint technology the customer avoids 
false environmental claims.  This technology validates 
the authenticity of the products, analysis the fabric 
content and composition to support third-part 
certifications.

Norden’s recycled material including post-consumer 
plastic bottles, are all certified by third parties 
(Oekotex Standard 100, Global Recycled Standard, 
Certified Recylceld Content)



RUFF AND HUDDLE

Ruff and Huddle is cool, contemporary boys' 
clothes with hints from dad's wardrobe.

Started back in 2013 the brand saw amazing 
success, stocked in many major department 
stores and independents.

The brand too a hiatus for a couple of years but 
is back and ready to launch its new collection in 
AW19 with its cool design aesthetic at the 
forefront.



AUXILIARY

UK based brand Auxiliary is only in its 2nd season and 
is already stocked in stores such as Selfridges and 
Liberty.

Designer Matthew Taylor has a excellent pedigree 
working previously as the head of design for Paul Smith 
Shoes.

The shoes are all made in Portugal and Matthew 
references his love of skateboarding but in a grown up 
aesthetic.



AVANT L’OEIL

Avant L’oeil is in its second season and is already 
establishing itself as a go to brand.

Designed by a secret collective it brings high 
quality athleisure pieces into the market. 

The brand focuses on quality with a sports 
inspired aesthetic and pay attention to the 
silhouette to fill the void of brands in the 
“athleisure” space.

In its first season it has already built a cult 
following including celebrities like Michail
Antonio (West Ham United FC) and Ricky Whittle 
(American Gods) and RayJ (Singer).

All products are made in Portugal and UK.



RAUS
Danielle Ross has applied her trade since graduating 
from her Fashion Design degree, working closely with a 
master bespoke tailor who has over 40 years 
experience in the trade.

As well as collaborating privately with a number of 
clients she has also accumulated interest working 
alongside “A-Cold Wall”, hand-crafting the key 
tailored pieces seen in Vogue, Hypebeast and Vice.

In February 2018 a RAUS jacket was purchased and 
worn at the Brit Awards by Brit Award winning rapper 
Stormzy and subsequently featured in Vogue.
.
RAUS garments were also handpicked to be in the most 
recent Nike x Jordan advert, images of the campaign 
were displayed all around London, modelled by London 
Rapper Lancey Fouxx.

RAUS is a celebration of allowing ones scales to fall off 
of ones eyes, having the ability to think for oneself, the 
idea of thought processes changing over time 
depending on what and whom you are exposed too. 



NINE LIVES

Nine Lives started on a dark night in Tokyo.

Bestriding LA, NYC, and Tokyo, Kotaro and Ian started 
putting together clothes with a keen emphasis on 
Japanese manufacturing qualities and techniques.

They source custom leathers and fabrics from around 
the world, with a manufacturing home-base in Japan 
that sets the standard of quality.

No expense is spared using luxury fabrics, highly 
designed fits and top end machinery to craft each 
garment.  All clothes are made to last and endure wear.

In all, Nine Lives is a symphony of furiously dedicated 
craftsmen, all playing something weird and feral.


